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Retail futures
Dr. Harriet Harriss

Dean, Pratt School of Architecture



Retail in 2025 will be all about multi-sensory 

social sanctuaries. Digital will be able to give

us convenience through rapid delivery and

immersion through VR so retail spaces will be

the place to go for physical, face to face 

interactions that either excite or relax.”

Russ Roberts, Client Services Director, Practical Minds

Pre-pandemic consumer insight 



Mid-pandemic consumer reality 2021



Typological transpositions: redefining ‘retail therapy’

Frontline Strong Relief, Mount Sinai, by Studio Elsewhere



Typological transpositions: the Store as Stage

Fragrance Lab by Campaign for Selfridges, London



Customer as co-designer: education hybrids

Jil Sander Sun Men Fragrance Launch MACBA Barcelona & Levis Tailor Shop



Declining natural world: increase in Biophilic design

The Jewel: Singapore Airport



Retail re-appropriates residential



Retail curation: customer as cultural producer 

The Selfie Museum



DIGI-GALS: a network and platform for 3D animation designers who identify as womxn, trans and non-binary. For Selfridges

Digital fashion: “transcendental garments with properties that can’t exist in real life”



“Each store is an analogue experience, being measured against digital 

expectations.” Andrew Akesson



Not every analogue retail experience has a digital echo
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SUPPORT FOR 

SMALL 

BUSINESSES

• Legal Assistance

• Seattle “Lease Amendment Toolkit”

• Lease Negotiation

• Liquidity Assistance

• Grants

• Short Term Rental Assistance

• Technical Assistance

• Operations & Management

• Safety guidance

• Promotion & Marketing 

• Local tourism 



HOW CAN ZONING 

AND PERMITTING 

HELP?

• Relaxation of outdoor dining & merchandising 
rules (as-or-right or self certification)

• Relaxation of use restrictions or change in use

• Small scale manufacturing

• Signage permits (Visible signs, A-Frame signs)

• Allow for take-out windows 



H OW  C A N  P U B L I C  

R EA L M  I N V ES T M E N T S  

H E L P ?

• Public space management & investments



H OW  C A N  P U B L I C  

R EA L M  I N V ES T M E N T S  

H E L P ?

• Collaboration with landlords to activate/cover up vacant 
spaces



THANK YOU

L a r i s a  O r t i z

l o r t i z @ st re e t s e ns e . c o m

@ l o r t i za dv i s o r

@ re a l s t re e t s e ns e

www.streetsense.com / DC / MD / NY / LA / Madrid





LIFESTYLE
MEETS

WORKSTYLE



FAST SLOW



10% ASPIRATION

7% ENTERTAINMENT

19% DISCOVERY

15% SOCIAL

49% TASK

PEOPLE’S 
MINDSET IN 
RETAIL SPACES





THREE CYCLES OF CONSUMER DISRUPTION

Partnership, Connection  
& Agency

Open Source, Co-Creation  
& Sharing Economy

Today - ??

Creator / Community Leader

Retained Design Consultancy  
With Collaborators

Purpose, Community,  
Creating, Sharing

Co-Creation On Demand,  
Sharing & Upcycling

Digital Disruption

Ecommerce & Space Coexisting

2000s - Today

Creative Director /  
Chief Marketing Officer

Business Consultancy &  
Design Firm Together

FOMO, Need It Now &  
‘That Instagrammable Moment’

The Third Space,  
Activations, Omni-Channel

KNOWN FOR...

SOLVING FOR...

TIME PERIOD...

DECISION MAKER...

PARTNERSHIP MODEL...

CUSTOMERS DRIVEN BY...

INNOVATION & DISRUPTION...

More Stores, More Stuff

Efficiency & Expansion

1950s - 2000s

Facilities & Real Estate

Business Consultancy First,  
Design Firm Second

Consumption & Convenience

Credit Cards, Globalization

AGE OF EFFICIENCY AGE OF EXPERIENCE AGE OF BELONGING





Pay Attention 
To

Generations
Darius Sollohub AIA
Hill ier  College of Architecture and Design

New Jersey Insti tute of Technology



Pay Attention 
To

Generations
crises don’t create change - they 

accelerate change already underway



Millennials 
in 

Downtown Newark

Survey Pol l ing and Focus Group Findings

Spring 2015



4 Key Findings (related to retail)



1 No Micro Housing



1 No Micro Housing1 No Micro Housing – Co Living Instead



2 Hotel-like Amenities



2 Hotel-like Amenities2 Hotel-like Amenities – Study the Type

Hotel Astor, 1904



3 Artisanal Retail



3 Artisanal Retail3 Artisanal Retail – NOT National Retail



4 No Bro Bars



4 No Bro Bars4 No Bro Bars – Bars with Attached Restaurants ONLY

Verdict Foodservice - 2/25/2019c



4 Pay Attention to Generations

Bloomberg - Richard Morgan - 6/28/2019



4 Pay Attention to Generations



4 Pay Attention to Generations4 Pay Attention to Generations



4 Pay Attention to Generations : Compare the Architecture

Hoboken Montclair



Pay Attention 
To

Generations
Darius Sollohub AIA
Hill ier  College of Architecture and Design

New Jersey Insti tute of Technology
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